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DEVELOPMENT AND IMPLEMENTATION OF MARKETING
INNOVATIONS IN MARKET CONDITIONS

Abstract. Purpose — To reveal modern scientific approaches to understanding the
essence of marketing innovations and to form actual priorities of their formation and
development in business entrepreneurship.

Methodology — The study was conducted using methods of comparison, analogy,
analysis and synthesis, abstraction, generalization, systematic approach.

The sources of the research are scientific periodicals, theoretical and analytical
articles, works of Kazakh and foreign authors, which consider current and progressive
scientific approaches to understanding the essence of marketing innovations, their
application.

Originality/value — The authors have considered in detail and disclosed the
theoretical foundations and characteristics of the essence of marketing innovations,
given their definition, developed a common logic of application in practice in the
system of business entrepreneurship, taking into account the leading functions of
marketing. For systematic and integrated application of marketing innovations in the
practice of industrial and economic activity, a modern classification of them taking
into account the world trends of science and practice.

Findings — In order to keep up with the rapidly changing needs of the market
and to make maximum use of the opportunities that open up in the external
environment, small, medium and large enterprises, businessmen and entrepreneurs,
constant systematic and multilevel work is required not only on new products,
technologies, but also on the development of complex economic mechanisms of
relations between the surrounding world — consumers, partners, competitors. The
relevance of this research topic is due to the fact that it is the development and
implementation of marketing innovations in market conditions is one of the most
important and determining ways to maintain high rates of development and improve
the competitiveness of enterprises, firms, companies, brands and brands.

Key words — marketing, innovations, marketing innovations, innovative
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marketing, classification of marketing innovations, innovative sales technologies,
business entrepreneurship.
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HAPBIK KAFJANBIHJIA MAPKETUHI'TIK MHHOBALMSLIAPIBI
93IPIEY JKOHE EHII3Y

AHHOTanus. 3epTTeydiH MakcaTbl — MapKeTHHITIK WHHOBALMSUIAPIABIH MOHIH
TYCIHYIIH 3aMaHayH FbUIBIMHU TOCIIIEPIH ally >K9HE Olapabl OM3HEC-KICIIKEePIiKTe
KaJIBINTACTBIPY MEH aMBITYIbIH ©3€KTi 0achIMIBIKTAPbIH aHBIKTAY.

3eprTey omicTeMeci — CabICTBIPY, YKCACTBIK, Tanjay >KOHE CHHTE3IEY,
abcTpakuusiay, JKalbliay, )KYHeTiK 9lic-ToCiAepiH KonJaHa OTHIPBI KYPri3iiii.
3epTTey Ke31epi — FEUTBIMU Mep3iM/i 0achlIbIMAAP, TEOPUSUIIBIK KOHE aHATUTHKAJIBIK
Makanaigap, Ka3aKCTaHABIK >KOHE ILIETENIIK aBTOPJIAPAbIH KYMBICTAPHI, OHJIAFBI
MapKeTHHITIK WHHOBalMSJIApABIH MOHIH TYCIHyre, KOJNJaHyFa 3aMaHayd >KOHE
MPOTPECCUBTI FBUIBIMU TCLIAEP KapacThIPhLIa bl

O3iHAIK epeKIIeNiTi/KYHABUIBIFB — aBTOpap MapKeTHHITIK MHHOBALMSIIApAbIH
TEOPHUSJIBIK HETi3Aepi MEH cunarTamajiapblH erKeH-TerKelil KapacThIpIbl, alThl,
oJlapzbl aHBIKTAIbl, MAPKETHHI TiH XKETEeKIIi (PyHKIMSIAPBIH €CKEPE OTHIPHII, iCKepH
KOCIIKepJIiK JKyHeciHAe MpakTUKaaa KOJJAHYIbIH JKajlbl JOTUKACHIH Kacamibl.
OHIipicTiK-IIapyalIbUIBIK KbI3MET TOKIpHOECiHIe MAPKETUHITIK HHHOBAIMSIAPIbI
KYHeni JoHE KeIIeHAlI KONJaHy YLIH FBUIBIM MEH MPaKTUKAHBIH OleMIIK
TEHJICHIUSIIAPBIH €CKEPEe OTBIPHII, OJapIbIH 3aMaHayH KIKTemyi sKacaybl.

3epTTey TAaKBIPHIOBIHBIH ©3EKTUNIM HAPBIKTHIK JKaFAaiia MapKeTHHITIK
WHHOBaMSJIApABl  93IpJiey JKOHE EHTi3y KOCINOPBIHAApAbIH, (upManapabH,
KOMIaHUSIapAblH, OpeHaTep MeH OpeHATEpIiH KOFaphl JaMy KapKbIHBIH YCTarl
TYPYIBIH jkoHE Oacekere KabiJeTTUNIrH apTTHIPYAbIH MaHbBI3/Ibl )KOHE alKbIHAAY LI
TOCUIJIEPiHiH Oipi OONBIN TaOBLIATHIH IBIFbIHA OAUTAHBICTHI.

Tyiiin ce3aep: MapKeTHHT, ”THHOBALIUS, MAPKETUHT TIK ”HHOBALIMS, ITHHOBALMSITBIK
MapKeTHHI, MAapKeTUHITIK WHHOBALUSHBI OJKIKTEY, CaTyOblH HWHHOBAIMSIIBIK
TEXHOJIOTHUSICHI, OM3HEC-KACIIKEPITiK.
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PASPABOTKA U BHEJPEHUE MAPKETAHIOBbIX THHOBAIIUI B
PBIHOYHBIX YCJIIOBUAX

Annotanus. Llens ucciaeqoBaHus: pacKphITh COBPEMEHHBIE HayUHbIE TOAXOIBI K
MOHUMAHUIO CYITHOCTUMAPKETHHIOBBIX MHHOBALMH, B CPOPMHUPOBATH aKTyaJbHbIE
MPUOPUTETHI UX GOPMUPOBAHUS U PA3BUTHUS B OU3HEC-TIPEATPHHAMATEIBCTBE.

Merognonorus. HcciaenoBanue OBbIJIO MPOBENEHO C HCMOJIB30BAHHEM METONOB
CpaBHEHHMs, aHaJOTWH, aHalmM3a W CHHTe3a, adcTparupoBaHus, 000OIIEHMS,
CHCTEMHOI'0 OX0Aa.

HcTtounnkaMu ucciaeqoBaHUS IOCTYXHUIM Hay4YHO-TIEPUOAWYECKHE W3IaHus,
TEOpPETUUECKUE M aHAINTHYECKUE CTaTbh, TPYIAbl Ka3aXCTAHCKUX U 3apyOesKHBIX
aBTOPOB, B KOTOPBIX PacCMaTPUBAIOTCS aKTyaJbHbIE M MPOTPECCUBHBIC HAay4HBIE
MOAXONbl K IOHWMAHMIO CYIIHOCTH MAapKeTHHTOBBIX HHHOBalWH, 00macTu ux
MPUMEHEHUSI.

OpurrHaIBHOCTE/IIEHHOCTh. ABTOPaMHU TOXPOOHO PacCMOTPEHBI U PACKPHITHI
TEOPETUUECKHE OCHOBHI U XapaKTePUCTHKA CYITHOCTH MAapKETHHTOBBIX HHHOBALIUH,
JaHO UX ONpeAeeHue, BeIpaboTaHa o0Ias JOrMKaux NPUMEHEHHs Ha MPaKTHKE B
cucreMe OM3HEC-MPEANPHUHUMATENBLCTBA C YYETOM BeAyIIUX (DYHKLIUI MapKeTHHTa.
st cMCTEMHOTO U MHTETPUPOBAHHOTO MPUMEHEHUS] MapKETHHTOBBIX MHHOBAIMHA
B TpaKkTHKE IPOU3BOACTBEHHO-XO3SHUCTBEHHOH JEATENbHOCTH, pa3paboTaHa
COBpPEMEHHas UX KIaCCU(PHKALHUS C yYETOM MUPOBBIX TPEHIOB HAYKH U MPAKTHUKH.

BriBoapl. [{nsg toro, 4toObl ycreTs 3a ObICTPOMEHSIOMIMMUCS TOTPEOHOCTAMU
pBIHKa M MaKCHUMaJbHO MCIIOJBb30BaTh OTKPBIBAIOIIMECS BO BHEIIHEH cpene
BO3MOJKHOCTH, MajlbIM, CPEIHUM M KPYHHBIM NPENNpUSTHAM, OM3HECMEHaM H
MpeANpPUHAMATEISM, TpeOyeTcsl HOCTOSHHAsL CUCTEMHAs 1 MHOTOYPOBHEBasi paboTa
HE TONBKO HAaJ HOBBIMH TNPOAYKTaMH, TEXHOJOTHSIMH, HO W HaJa BBIPAOOTKOM
KOMIUIEKCHBIX JKOHOMHUYECKHX MEXaHH3MOB B3aMMOOTHOILEHHS OKPYXaIOIINM
MHUPOM — MOTPEOUTENSIMH, MapTHEpaMH, KOHKYPEHTaMH. AKTYaJbHOCTh JaHHOM
TEMaTHUKH HCCIeAOBaHMs, OOyClIaBIMBaeTCs, TeM, YTO HMEHHO pa3paboTKa H
BHE/IPEHUE MAPKETHHIOBBIX MHHOBALWH B PHIHOUHBIX YCIOBUSX SIBIISETCS OJHUM H3
Ba)KHEHIIINX U ONPEIESIOMINX CIIOCO00B MOAACP KaH!sI BEBICOKMX TEMIIOB Pa3BUTHSA
1 TIOBBIIIIEHUS] KOHKYPEHTOCIIOCOOHOCTHU NPEAIPUATHI, GUPM, KOMIIAHUN, TOPTOBBIX
MapoK 1 OPEeH[IOB.

KiioueBble cj10Ba: MapKeTUHI, WHHOBAalMM, MAapKETHHTOBBIE WHHOBALIUH,
WHHOBAllUOHHBIA ~MAapKEeTHHI, KJIacCU(HUKALUs MApKETHHIOBBIX HWHHOBALUH,
WHHOBAIMOHHBIE TEXHOJIIOTHH NPOJaK, OM3HEC-TIPEATIPHHUMATENBCTBO.
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Introduction. Modern economic systems, production and economic processes
in business and entrepreneurship, markets and the needs of society are in constant
intensive dynamics, one of the attributes of which is innovation and innovative
development.

In the conditions of the development of market relations, innovations and
innovative processes gradually cover all aspects of the organization of business
entrepreneurship.

In the Republic of Kazakhstan, as in most developed and developing countries of
the world, special strategic programs have been developed, adopted and are being
implemented for the purpose of innovative development. Meanwhile, it should be
noted that their implementation, within several strategic periods, was ineffective and
very mediocre. In the complex, the innovative activity of Kazakhstani enterprises,
small and medium-sized businesses remains at a consistently low level. In our
opinion, from the position of cause-and-effect relationships, low trends in innovative
activity are due to the fact that modern enterprises, business entrepreneurs, focus
their primary and significant concentration exclusively on product innovations, new
production technologies. As the practice of market management shows, the latter is
not enough for innovations, innovations, innovative products to be adequately and
with high efficiency adapted to the needs of various variable consumer groups.

To increase the intensity and efficiency of innovation, product innovation should
be complemented by a wide range of other interconnected types of innovation that
can be actively developed in the production system, business entrepreneurship. In
this aspect, business leaders, successful businessmen and entrepreneurs, special
attention should be focused on improving marketing activities. Under the influence
of global competition factors, marketing activities should be gradually transformed
into innovative ones, namely, marketing innovations should be designed and
implemented in practice.

Research Material and methods. Marketing innovations in theory involve
synergy (integration) of two concepts - marketing and innovation. Marketing
- a well-known concept in modern science and practice, is a set of processes for
creating, promoting and providing a product or service to customers and managing
relationships with them for the benefit of an organization (enterprises, firms,
companies).

The ultimate strategic goal of marketing activities, based on the study of market
trends and the behavior of market participants, is to develop tools for effective
interaction between «sellers» and «buyers» as the main subjects of the market
mechanism.

Innovation is understood as an innovation used in the system of entrepreneurship
and business processes, focused on achieving effect, profit.

Innovations can form and be integrated into all processes of production and
economic activity, from investment planning to innovative methods for distributing
net income. Intermediate areas for the formation and application of innovations
can also be - the processes of formation: fixed capital and working capital; human
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resources; effective organizational and management systems; outsourcing processes.
An important area for the formation and application of innovations are the processes
of market research and the sales process. It is the latter that form the marketing
activity (A Guide Center for Accelerating Innovation, 2019. - 64p).

Taking into account the integration of two concepts - “marketing” and
“innovation”, it can be stated that marketing innovation is a dynamic process of
developing and applying innovations in marketing activities, which ensures its
dynamic development and faster achievement of goals and objectives.

Marketing innovations, in our opinion, can be considered as a synonym -
innovative marketing. Meanwhile, it should be noted that these terms are not
comparable with the term - innovation marketing. Marketing of innovations is
focused solely on promoting the innovations themselves on the market. In modern
scientific literature, scientific articles, interchangeability and synergetic unity are
sometimes traced between these terms.

Marketing innovations mean in the aggregate the implementation of new or
significantly improved marketing methods, tools, covering significant changes:

- in the design and packaging of products;

- in the use of new methods of sales and presentation of products (goods, services),
their presentation and promotion to the market and sales;

- in the formation of new price strategies.

Result and discussion. In theory and practice, taking into account global
competition trends, marketing innovations are aimed and strategically focused on a
more complete and comprehensive satisfaction of the needs of open and new sales
markets, expanding the composition of consumers of products and services in order
to increase sales (https://ru.wikipedia.org/wiki/Brand).

Marketing activity is based on its inherent methods (functions). By stating the
main methods (functions) of marketing, in our opinion, it is possible to identify the
corresponding priorities, and, consequently, the areas of application of marketing
innovations. The main areas and priorities of marketing innovations are:

- analytical function of marketing (analytical method);

- production function of marketing (production method);

- sales function (sales method);

- function of management and control (organizational method and method of
controlling).

Directly the main attributes of marketing innovations are:

- innovative methods of conducting market (marketing) research;

- innovative production methods;

- innovative technologies of marketing policy;

- innovative technologies for managing marketing activities and controlling
marketing processes.

The general logic of the application of marketing innovations and their strategic
priorities in business entrepreneurship are presented in accordance with Figure 1.

In modern science and in the process of scientific research, in accordance with the
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designated areas of marketing activity, the consideration of marketing innovations
is affected by contemporary economists. In scientific periodicals, scientific and
educational literature, the following types of marketing innovations are distinguished:

- changes in the design of goods and services;

- changes in packaging;

- implementation of a new marketing strategy;

- application of new techniques for the promotion of goods;

- use of new sales channels;

- new concepts of product presentation;

- use of new pricing strategies.

Innovative marketing, despite its innovative status, in today’s market conditions,
as well as taking into account the growing competition trends, is gradually becoming
one of the concepts of standard classical marketing. It suggests that organizations
must constantly improve not only their products, but also methods, forms of product
promotion (https://ru.wikipedia.org/wiki/Innovation)

Functions / Methods » Areas of application of marketing Target strategic milestones

marketing innovations

Analytical function of Innovative methods for conducting Complete customer satisfaction
—Pp marketing (analytical P market research P
METOJ)
Production function of Opening new sales markets and
P marketing (production P Innovative production methods P expanding the composition of
METO[I) consumers

Innovative technologies of marketing

—p Sales function (sales —P policy P Increasing sales volumes
method)
Management and control Improving the competitiveness and
function (organizational Innovative technologies for managing efficiency of business
— method and controlling > marketing activities and controlling —» entrepreneurship
method) marketing processes

Figure 1 - The general logic of applying marketing innovations and their priorities
in business entrepreneurship.

As we believe and support the scientific views of other research scientists, the
initial basic fundamental basis for building innovative marketing is its analytical
function. This function determines the conduct of in-depth and comprehensive
marketing (market) research in the following areas:

- research, analysis and assessment of the needs (needs) of real and potential
consumers of products in the areas within which the enterprise (firm, company)
operates;

-analysis, evaluation and forecasting of the state and development of the markets
in which the enterprise operates or will operate in the medium term, including
research into the activities of competitors;

-development of new (innovative) goods and services;
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-formation of assortment and nomenclature policy (Electronic resource: http://
www.bel.biz/ekonomikal/r2012/22. 69.htm).

The ultimate benchmark of the analytical function of marketing should be a new
mission and vision for entrepreneurship and business processes.

When applying the analytical function of marketing, the task of business
entrepreneurs is to develop or select appropriate relevant innovative methods for
conducting marketing research.

Marketing research is a particularly important tool for business development,
allowing not only to analyze and segment product markets, study the demand for
innovative services and products, but also to identify point competitive advantages of
a commodity producer, make balanced strategic and tactical management decisions
on product positioning by market types and time aspects (Sleptsov D. https://www.
worldinpack.com/design/trendy-upakovki-2018)

The level of innovativeness of marketing research, in modern market conditions,
is largely influenced by the development trends of information, communication,
computer IT technologies. In view of the latter, such concepts as have arisen and
become very relevant:

- “Internet Marketing”’;

- “virtual marketing”;

- “IT-marketing” (Kotler F Peter, 2014. - S. 22).

With the help of “Internet marketing”, modern enterprises, firms and companies
can:

- carry out market monitoring at the system level;

- analyze the activities of competitors in dynamics;

- to search for new clients and variable partners;

- Communicate dynamically with the public (Kychkina D.I. CNS Interactive
Plus, 2017. - P. 98-102).

With the help of such research, in modern and innovation-oriented enterprises,
marketing staff can quickly adjust and change the existing assortment, adjust and
change the price range for goods and services, significantly improve the integration
processes with potential consumers, providing them with advertising and explanatory
information and, receiving feedback from them (Electronic resource: http://biznec-
info.ru/chto-takoe-aytsorsing-marketinga.php)

Together with the growth of the use of the global network “Internet”, in the last
two decades, new approaches to marketing research have been developed and put
into practice. These approaches are based on the use of “web methods”. The basis
of qualitative and quantitative innovative marketing research of organizations and
enterprises are both traditional and new research methods, in particular:

- “web methods” (internet polls, web chats, web conferences);

-»social networksy;

- using smartphones.

Marketing research, based on modern and innovative web-based methods,
provides faster, faster access to the target group of respondents, as well as a wider
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coverage. In addition to these distinct advantages, Internet surveys can help reduce
overall total costs (overhead) compared to traditional marketing approaches to
conducting market research.

The Internet transition format is one of the innovations being applied to targeted
focus groups. The use of Internet chats and Internet conferencing based on web
platforms (web interfaces), allows people in a global aspect, to meet online without
any transportation costs and other logistical costs. (Electronic resource: https://
official.academic.ru/11537/Marketing_innovations)

In the last 5-7 years, many programs and applications have been developed for
web conferencing. As a rule, they contain a set of tools for creating an interactive
environment for Internet communication, which includes chats, instant messaging
technologies, and video communication via webcams. These tools allow you to
conduct a survey of focus groups in an extremely short time and at the lowest cost.
With the help of specially designed programs, Internet sessions can be recorded
(recorded) for further analysis by specialists (https://ru.wikipedia.org/wiki/Marketing
industrial marketing).

With the advent of social networks such as Facebook, Twitter, LinkedIn,
organizations, businesses, firms and companies can multiplicatively distribute
marketing information and provide effective stakeholder feedback, as well as
communicate directly with potential consumers in real time.

In world practice, in the context of the globalization of the market space, many
successful businessmen, companies use social networks as a source of fundamental
input data, and this is becoming an increasingly common phenomenon. Among the
various new social media tools, respondents cite Twitter (88%), YouTube or other
similar sites (56%) and Facebook (76%) as the most effective in communicating
with potential target audiences, as shown in the figure. 2.

88%

76%
100%

50%

0%
B Twitter M YouTube M Facebook
Figure 2 - The level (degree) of the use of social networks in the Internet marketing
system

Using monitoring tools and cumulative analytical and research experience,
marketers subject data collected through social media tools to content-system
analysis.
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The innovative market research tools discussed above can be complemented by
additional innovative tools, such as new technology using smartphones.

The use of smartphones, tablet computers and other mobile devices with Internet
support, as well as their presence among the general population, allows enterprises,
firms, companies to make their information recognizable and optimally more
accessible to users.

Innovative marketing research using “Internet platforms” has a number of
advantages. In particular, in our opinion, the following can be noted:

- low financial costs;

- reduction of marketing research time;

- relatively fast results and study of inaccessible categories of the population;

- potential use of audio-visual materials and multimedia;

- elimination of the influence of interpersonal interaction between the marketer
(interviewer) and potential consumers.

Innovative marketing research conducted through smartphones can quickly,
efficiently and interactively involve the general public in these researches.

Along with the advantages and disadvantages of marketing research based on
“Internet platforms”, it is important to identify the following disadvantages:

- the inability to organize, conduct marketing research without the use of special
technical equipment, software;

- a high level of training and professionalism of moderators for interviewing is
required;

- tracking the behavior of the general public with the use of tools to stimulate
discussion activity;

- marketers, as a rule, are not able to communicate with all respondents, respond to
their feedback in a timely manner, and effectively manage the discussion discussion
(Electronic resource: https://finval.ru/about/articles/sovremennyy).

To ensure the innovativeness of marketing research, increase their effectiveness,
along with Internet marketing in theory and practice, virtual marketing is becoming
widespread.

Virtual marketing, in the system of production and economic processes, is focused
on the creation of an automated (virtual) marketing system of an enterprise, that is,
a system for continuous monitoring, storage and processing of analytical marketing
data.

At a certain stage, the results of marketing research are integrated with production
processes, while the search for innovative opportunities for production marketing
becomes relevant.

When implementing the production function of marketing, enterprises must
continuously search for relevant innovative methods of industrial marketing.

Industrial marketing is a type of activity in the field of material production,
which is aimed at meeting the needs of the enterprise, the production and economic
process, in materials, raw materials, components, as well as improving the efficiency
of production activities and the sale of goods by researching and satisfying the
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demand for industrial services and industrial products (Electronic resource: http://
memosales.ru/upravlenie/sovremennye-texniki-prodazh).

The subject of industrial marketing is the relationship and integration cooperation
between market entities that arise on the basis of their business activity:

- technical and economic cooperation;

- relations of purchase and sale of equipment, technologies, resources;

- financial relations;

- business negotiations;

- competitive relations;

- technological connections.

The object of industrial marketing is the industrial market (Electronic resource:
https://ru.wikipedia.org/wiki/Online store).

In modern theory and practice, in our opinion, the main aspects of innovative
industrial marketing can be effectively:

- marketing of innovative logistics concepts for organizing production (for
example, the use of the JustInTime concept and a systematic search for others);

- marketing of industrial outsourcing (search in the market and use of services of
production process operators).

The basic principle of marketing innovative logistics concepts is to search the
market for optimal technologies for the formation of inventories and minimize them.

The basic principle of industrial outsourcing marketing is the search and use of
external resources to solve internal production problems, if necessary.

Industrial outsourcing marketing allows you to:

- the ability to borrow someone else’s experience and knowledge (patents,
licenses, know-how). First of all, it is access to those resources that the enterprise
itself does not currently possess. Moreover, these resources can be different: qualified
personnel, working capital, information, new high-performance technologies;

- free up resources for the development of the enterprise strategy, sales tactics and
other internal projects. By outsourcing some of its functions, the company frees up
HR resources that can be used to develop the core business, which, in turn, leads to
increased productivity. The latter aspects affect both technical staff and management,
who can fully concentrate on the main business processes;

- reduce production costs to a high optimal level. One way to cut costs is to
outsource some non-core responsibilities to an outsourcing company. This may be
repair work, maintenance of buildings, the manufacture of the simplest blanks and
other support services;

- variable search for optimization of efficient use of own production capacities.
Among other things, industrial outsourcing is used to secure the company’s own
production capacities in the event of equipment breakdown, as well as a sharp
increase in production volumes and speed. It may be especially relevant to attract an
outsourcer for seasonal business projects (Rusinovich O. V. Young scientist, 2014.
-S. 98-100).

In the field of sales function, the following innovative aspects of marketing can
be identified:
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- merchandising (the use of statistical methods in the operation of marketing
systems; the use of special sensors to track the movement of buyers);

- aroma marketing;

- package design;

- promotions;

- use of discount and accumulative cards;

- self-service systems (consumer trust systems);

- creation of online stores.

In world practice and to a certain extent in Kazakhstan practice, the following
technologies have proven themselves most widely and effectively:

- merchandising and discount programs;

- electronic self-service systems;

- bonus cards;

- coupons;

- electronic online stores.

Merchandising is a unique development that allows you to increase sales without
significant investment and financial costs. The result is achieved by specially logical
systematization, distribution of products by product and price categories within the
area of shopping centers.

Along with the methods of introducing merchandising, modern business processes
should introduce systems for analyzing and accounting for incoming data, which
allow obtaining statistical information about various aspects of the trading system.

Most often, in the merchandising system, the analysis is subjected to:

- the main logistical way for the buyer to move around the store (shopping space);

- the duration of the consumer’s stops at specific commodity racks;

- the effectiveness of advertising methods and much more.

In a separate format from other innovative tools, Merchandising, taken separately,
works ineffectively. The applied effect of merchandising can be enhanced by such
innovative tools as:

- aroma marketing;

- creative advertising promotion;

- non-standard creative packaging design and promotions;

- branding.

When developing packaging design, innovative trends are:

- simplified and minimalistic design;

- use of large fonts;

- focus on nostalgia and memories;

- packaging from waste and recycled materials;

- soft colors in the design.

When creating brands and branding products, goods, services, innovative
attributes are:

- emphasis on the formation of the image and image;

- strengthening the reputation of the company, product or service in the eyes of
customers, partners, the public.
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Scent marketing is widely used for food products (for example, the sale of
bakery products). Also, aroma marketing is widely used in the functioning of large
supermarkets, hypermarkets.

An equally effective method of increasing sales is the use of discount and
accumulative cards, a complex settlement system and small losses of the seller are
very quickly compensated by increased demand.

The use of accumulative cards is more typical for European countries, since the
existing bonus systems and discounts really work, it is easy for buyers to assess the
price level before and after.

An innovative option for using modern technologies in sales can be considered
self-service systems that allow you to make purchases with minimal participation of
store employees, the whole process from weighing to payment occurs automatically,
without the participation of store employees, shopping center.

From a scientific point of view, it should be noted and emphasized that, in the
Republic of Kazakhstan, these systems are only being tested and raise more questions
than they solve the problems of marketing activities and its activity. However, on the
other hand, the provided limit of the store’s trust in the buyer allows you to enlist
his support for several years. To write off funds from the account after the purchase,
various variable modern innovative tools are offered - a plastic card, a mobile phone
or chips.

Among all modern innovative sales technologies, it is worth highlighting the
dynamic and multifactorial development of “online stores”.

“Online store” (from English - “online shop” or “e-shop”) - an Internet site within
which goods are sold via the global Internet. The “online store” allows users to place
a purchase order online, in their browser or through a mobile application, choose the
method of payment and delivery of the order, and pay for the order. At the same time,
the sale of goods is carried out remotely, and it imposes restrictions on the goods
sold. So, in some European countries there is a ban on online sales of certain types
of goods (alcoholic beverages, weapons, jewelry, medicines).

Modern businessmen-entrepreneurs strive to develop and put into practice “online
stores” not only because they have the lowest operating costs, but also because they
offer access to the world market, become available to the global market space.

In the process of developing “Online stores”, the following attributes should be
taken into account:

- convenience and comfort;

-unique attractive design;

- intuitive and potentially good level of orientation in the main sections and
subsections for all types of consumers;

-quick and efficient;

- correct operation of the online store on all types of computers of all brands,
mobile devices, Internet browsers.

Certain innovative aspects can be used directly in the management of the
marketing activity itself. The leading innovative attributes in this aspect are:
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- application of innovative organizational and managerial structures in the work
of marketing services (matrix, divisional, horizontal);

- marketing outsourcing.

Marketing outsourcing consists in the transfer of marketing functions to a
specialized consulting company, which contributes to their implementation in
accordance with the client’s requests.

The growing interest in marketing outsourcing is due to increased competition for
spheres of influence and sales markets, as well as the company’s desire to achieve its
strategic priorities with maximum efficiency. At the same time, an acute shortage in
the labor market of highly qualified specialists - marketers of any level encourages
the company to turn to the services of consulting firms.

When determining the areas of marketing work transferred for outsourcing, they
proceed from the specifics of the company’s work, its strategic goals and objectives,
the degree of staffing of the enterprise staff with qualified specialists in the field of
marketing.

Conclusion. The theoretical and methodological studies carried out make it
possible to form a general systemic vision of the entire potentially-possible complex
of marketing innovations. In general, the modern classification of marketing
innovations is presented in accordance with Figure 3.

| Classification of marketing innovations |
I

Innovative Innovative ] Innovative sales
— marketing research | ] methods of marketing
1nd1‘lstr.1a1 —>| Merchandising |
.Web G Marketing of -
—P  (internet surveys, . . —PI Aromamarketing |
mnovative
web chats, web .
" —P logistics concepts .
—PI Package design |
: for the
4}' Social networks | ot ¢
organization o —’I Branding |
Smartphone use Industrial
—> ) .
—D outsourcing —>| Promotions |
marketing
< Use of discount and
Organizational Marketing Innovation | ¥ accumulative cards
Application of innovative organizational and Self-service systems
managerial structure in the work of the N (consumer trust
marketing service systems)
Marketing outsourcing |
Creation of online
N

stores

Figure 3 - Classification of marketing innovations
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Tasks that are often outsourced to external contractors include:

- analysis of the internal environment of the organization in order to obtain its
objective assessment (analysis of the effectiveness of the promotion program or the
sales channel management system);

- implementation of one-time (one-time) projects aimed at solving specific
problems (for example, researching consumer preferences, the state and dynamics of
market demand, competitors’ activities);

- implementation of projects that minimize the costs of the organization;

- carrying out activities that the organization is not able to successfully implement
on its own due to the lack of professionalism and necessary skills among the staff (PR-
actions, advertising campaigns) (Rusinovich O.V. Young scientist, 2014. -S. 98-100).

In conclusion, it is necessary to highlight the importance of marketing for the
successful functioning and development of an innovative market, since it is the
development and implementation of marketing innovations in market conditions
that today is the only way to increase one’s competitiveness and maintain high rates
of development of organizations and their brands. Marketing innovations are aimed
at better satisfying the needs of consumers, opening up new sales markets in order
to increase sales volumes, which is the key to the successful development of the
organization.

Today’s intense competition in most consumer markets of the Republic of
Kazakhstan, the growing need and demands of the consumer are forcing manufacturers
to look for new approaches to strengthening their competitive position in the market.
If earlier the traditional tools of competition were the usual standardized marketing
tools, today they are becoming ineffective and require significant innovative reform.
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