
ISSN 2518-1483 (Online),  
ISSN 2224-5227 (Print) 

 

 2020  3 
 
 

  
 ҚАЗАҚСТАН РЕСПУБЛИКАСЫ 
 ҰЛТТЫҚ ҒЫЛЫМ АКАДЕМИЯСЫНЫҢ 

 БАЯНДАМАЛАРЫ 
  
 ДОКЛАДЫ 
 НАЦИОНАЛЬНОЙ АКАДЕМИИ НАУК 
 РЕСПУБЛИКИ КАЗАХСТАН 
               

 REPORTS  
 OF THE NATIONAL ACADEMY OF SCIENCES  
 OF THE REPUBLIC OF KAZAKHSTAN 
 
 
 
 
  
 
 
 
 
  

                 PUBLISHED SINCE 1944 
 
 
  
 
 
 
 
 
 
 

  
 
  
 ALMATY, NAS RK 



Reports of the National Academy of sciences of the Republic of Kazakhstan 
  

   2  

ҚАЗАҚСТАН РЕСПУБЛИКАСЫ 

ҰЛТТЫҚ ҒЫЛЫМ АКАДЕМИЯСЫНЫҢ 

БАЯНДАМАЛАРЫ                                     2020  3 
 

Б а с   р е д а к т о р ы 
х.ғ.д., проф., ҚР ҰҒА академигі  

М.Ж. Жұрынов 
 

Р е д а к ц и я   а л қ а с ы: 
 

Адекенов С.М. проф., академик (Қазақстан) (бас ред. орынбасары)  
Величкин В.И. проф., корр.-мүшесі (Ресей)  
Вольдемар Вуйцик проф. (Польша)  
Гончарук В.В. проф., академик (Украина)  
Гордиенко А.И. проф., академик (Белорус)  
Дука Г. проф., академик (Молдова)  
Илолов М.И. проф., академик (Тəжікстан) 
Кригер Виктор проф. (Германия) 
Леска Богуслава проф. (Польша) 
Локшин В.Н. проф., чл.-корр. (Қазақстан) 
Нараев В.Н. проф. (Ресей) 
Неклюдов И.М. проф., академик (Украина)  
Нур Изура Удзир проф. (Малайзия)  
Перни Стефано проф. (Ұлыбритания)  
Потапов В.А. проф. (Украина)  
Прокопович Полина проф. (Ұлыбритания)  
Омбаев А.М. проф., корр.-мүшесі (Қазақстан) 
Өтелбаев М.О. проф., академик (Қазақстан) 
Садыбеков М.А. проф., корр.-мүшесі (Қазақстан) 
Сатаев М.И. проф., корр.-мүшесі (Қазақстан) 
Северский И.В. проф., академик (Қазақстан) 
Сикорски Марек проф., (Польша)  
Рамазанов Т.С. проф., академик (Қазақстан) 
Такибаев Н.Ж. проф., академик (Қазақстан), бас ред. орынбасары 
Харин С.Н. проф., академик (Қазақстан) 
Чечин Л.М. проф., корр.-мүшесі (Қазақстан)  
Харун Парлар проф. (Германия)  
Энджун Гао проф. (Қытай)  
Эркебаев А.Э. проф., академик (Қырғыстан) 

 
«Қазақстан Республикасы Ұлттық ғылым академиясының баяндамалары» 
ISSN 2518-1483 (Online),  
ISSN 2224-5227 (Print) 

Меншіктенуші: «Қазақстан Республикасының Ұлттық ғылым академиясы» Республикалық қоғамдық бірлестігі (Алматы қ.). 
Қазақстан республикасының Мəдениет пен ақпарат министрлігінің Ақпарат жəне мұрағат комитетінде 01.06.2006 ж. 
берілген №5540-Ж мерзімдік басылым тіркеуіне қойылу туралы куəлік. 

Мерзімділігі: жылына 6 рет. 
Тиражы: 500 дана. 

Редакцияның мекенжайы: 050010, Алматы қ., Шевченко көш., 28; 219, 220 бөл.; тел.: 272-13-19, 272-13-18, 
http://reports-science.kz/index.php/en/archive 
 

© Қазақстан Республикасының Ұлттық ғылым академиясы, 2020 
 
Типографияның мекенжайы: «NurNaz GRACE», Алматы қ., Рысқұлов көш., 103. 



ISSN 2224–5227                                                                                                                                    3. 2020 
 

 3 

ДОКЛАДЫ                2020  3 
НАЦИОНАЛЬНОЙ АКАДЕМИИ НАУК 

РЕСПУБЛИКИ КАЗАХСТАН 

 
Г л а в н ы й   р е д а к т о р 

д.х.н., проф., академик НАН РК  
М. Ж. Журинов 

 
Р е д а к ц и о н н а я   к о л л е г и я: 

 
Адекенов С.М. проф., академик (Казахстан) (зам. гл. ред.)  
Величкин В.И. проф., чл.-корр. (Россия)  
Вольдемар Вуйцик проф. (Польша)  
Гончарук В.В. проф., академик (Украина)  
Гордиенко А.И. проф., академик (Беларусь)  
Дука Г. проф., академик (Молдова)  
Илолов М.И. проф., академик (Таджикистан) 
Кригер Виктор проф. (Германия) 
Леска Богуслава проф. (Польша) 
Локшин В.Н. проф., чл.-корр. (Казахстан) 
Нараев В.Н. проф. (Россия) 
Неклюдов И.М. проф., академик (Украина)  
Нур Изура Удзир проф. (Малайзия)  
Перни Стефано проф. (Великобритания)  
Потапов В.А. проф. (Украина)  
Прокопович Полина проф. (Великобритания)  
Омбаев А.М. проф., чл.-корр. (Казахстан) 
Отелбаев М.О. проф., академик (Казахстан) 
Садыбеков М.А. проф., чл.-корр. (Казахстан) 
Сатаев М.И. проф., чл.-корр. (Казахстан) 
Северский И.В. проф., академик (Казахстан) 
Сикорски Марек проф., (Польша)  
Рамазанов Т.С. проф., академик (Казахстан) 
Такибаев Н.Ж. проф., академик (Казахстан), зам. гл. ред. 
Харин С.Н. проф., академик (Казахстан) 
Чечин Л.М. проф., чл.-корр. (Казахстан)  
Харун Парлар проф. (Германия)  
Энджун Гао проф. (Китай)  
Эркебаев А.Э. проф., академик (Кыргызстан) 

 
 
Доклады Национальной академии наук Республики Казахстан» 
ISSN 2518-1483 (Online),  
ISSN 2224-5227 (Print) 

Собственник: Республиканское общественное объединение «Национальная академия наук Республики Казахстан»            
(г. Алматы). 
Свидетельство о постановке на учет периодического печатного издания в Комитете информации и архивов 
Министерства культуры и информации Республики Казахстан №5540-Ж, выданное 01.06.2006 г. 

Периодичность: 6 раз в год.  
Тираж: 500 экземпляров 

Адрес редакции: 050010, г.Алматы, ул.Шевченко, 28; ком. 219, 220; тел. 272-13-19, 272-13-18, 
http://reports-science.kz/index.php/en/archive 
 

© Национальная академия наук Республики Казахстан, 2020 г.  
 
Адрес типографии: «NurNaz GRACE», г. Алматы, ул. Рыскулова, 103.    



Reports of the National Academy of sciences of the Republic of Kazakhstan 
  

   4  

REPORTS                                             2020  3 
OF NATIONAL ACADEMY OF SCIENCES OF THE  

REPUBLIC OF KAZAKHSTAN 

 
E d i t o r i n  c h i e f 

doctor of chemistry, professor, academician of NAS RK  
М.Zh. Zhurinov  

 
E d i t o r i a l   b o a r d: 

 
Adekenov S.М. prof., academician (Kazakhstan) (deputy editor in chief)  
Velichkin V.I. prof., corr. member (Russia)  
Voitsik Valdemar prof. (Poland)  
Goncharuk V.V. prof., academician (Ukraine)  
Gordiyenko А.I. prof., academician (Belarus)  
Duka G. prof., academician (Moldova)  
Ilolov М.I. prof., academician (Tadjikistan) 
Krieger Viktor prof. (Germany) 
Leska Boguslava prof. (Poland)  
Lokshin V.N. prof., corr. member (Kazakhstan) 
Narayev V.N. prof. (Russia) 
Nekludov I.М. prof., academician (Ukraine)  
Nur Izura Udzir prof. (Malaysia)  
Perni Stephano prof. (Great Britain)  
Potapov V.А. prof. (Ukraine)  
Prokopovich Polina prof. (Great Britain)  
Ombayev А.М. prof., corr. member (Kazakhstan) 
Otelbayv М.О. prof., academician (Kazakhstan) 
Sadybekov М.А. prof., corr. member (Kazakhstan) 
Satayev М.I. prof., corr. member (Kazakhstan) 
Severskyi I.V. prof., academician (Kazakhstan) 
Sikorski Marek prof., (Poland)  
Ramazanov Т.S. prof., academician (Kazakhstan) 
Takibayev N.Zh. prof., academician (Kazakhstan), deputy editor in chief 
Kharin S.N. prof., academician (Kazakhstan) 
Chechin L.М. prof., corr. member (Kazakhstan)  
Kharun Parlar prof. (Germany)  
Endzhun Gao prof. (China)  
Erkebayev А.Ye. prof., academician (Kyrgyzstan) 

 
Reports of the National Academy of Sciences of the Republic of Kazakhstan.  
ISSN 2224-5227 
ISSN 2518-1483 (Online),  
ISSN 2224-5227 (Print) 

Owner: RPA "National Academy of Sciences of the Republic of Kazakhstan" (Almaty). 
The certificate of registration of a periodic printed publication in the Committee of Information and Archives of the Ministry of 
Culture and Information of the Republic of Kazakhstan N 5540-Ж, issued 01.06.2006. 

Periodicity: 6 times a year. 
Circulation: 500 copies. 

Editorial address: 28, Shevchenko str., of. 219, 220, Almaty, 050010, tel. 272-13-19, 272-13-18,  
http://reports-science.kz/index.php/en/archive 

 

                                                 © National Academy of Sciences of the Republic of Kazakhstan, 2020 

Address of printing house: «NurNaz GRACE», 103, Ryskulov str, Almaty. 



ISSN 2224–5227                                                                                                                                    3. 2020 
 

 253 

REPORTS OF THE NATIONAL ACADEMY OF SCIENCES  
OF THE REPUBLIC OF KAZAKHSTAN 
ISSN 2224-5227           https://doi.org/10.32014/2020.2518-1483.80 
Volume 3, Number 331 (2020), 253 – 257 

   
 
 

A. B. Amerkhanova  
 

L. N. Gumilyov Eurasian National University, Nur-Sultan, Kazakhstan. 
E-mail: amerkhanova080@gmail.com 

 

ELECTRONIC COMMERCE DEVELOPMENT TRENDS  
IN KAZAKHSTAN 

 
Abstract. In the process of rapid development of information technology and the active use of the Internet for 

commercial purposes, there is a transformation of the trading system. The active development of information 
technologies and the Internet creates a fundamentally new environment for business development: the formation of 
new markets, the emergence of demand for new goods and services, the creation of fundamentally new offers. The 
widespread use of information technology, along with globalization, is the factor that determines the nature of the 
development of the modern economy and the problems that need to be studied in the new conditions. Such new 
phenomena include the development of electronic business, in particular electronic commerce. 

Online stores are increasingly being crowded out globally. However, despite the fact that traditional retail 
purchases, since it has proven itself in a large number of consumers in its developed countries, e-commerce is still at 
an early stage of development in emerging markets, so it is necessary to disclose what factors contribute to its 
development. The rapid development of electronic sales of consumer goods in the Republic of Kazakhstan indicates 
an increase in the number of online stores with a wide range of goods and services. E-commerce in the Republic of 
Kazakhstan today is one of the most dynamically developing sales formats: the number of Internet users is growing, 
as well as the number of online store customers. 

Already today, the contribution of e-commerce to the economy of Kazakhstan is very significant, therefore, it is 
necessary to take a balanced approach to the regulation of this sphere. The article explores the main types and models 
of e-commerce in Kazakhstan. The main factors that influence the processes of the formation of a modern economy, 
which is more based on the automation of the basic routine operations of buying, selling and providing services to 
such aggregated economic entities as households, business, banking and the state, are determined and analyzed. 

Key words: electronic business, electronic commerce, trade, Internet technologies. 
 
In modern conditions, e-commerce is one of the most important directions in the development of the 

regional economy. Electronic Commerce (e-commerce) is rapidly developing field of the economy, which 
very quickly penetrates into all areas of human activity. 

Currently, e-commerce is in the stage of intensive growth, which will continue for several years. This 
includes electronic data exchange, electronic money transfer, electronic trading, electronic payment 
systems, electronic marketing, electronic banking and electronic insurance services. 

Today, the economy is focused on using the latest productive technologies and using the 
achievements of scientific thought. New directions contribute to the emergence of an information 
environment that replaces the traditional economy. Within such realities, the economic side of society is 
not only subject to changes in its content, the need for modernization is realized, including in virtual 
reality [1]. 

A review of the literature on this topic has shown that many scientific articles have been devoted to 
the issues of globalization of e-commerce, which confirm the irreversibility of these processes and explore 
the opening opportunities for the development of e-business: these are electronic stock markets, projects 
related to trade in consumer goods and industrial goods, and new modern electronic trading platforms for 
searching for suppliers and contractors to fulfill public and private orders. 

However, it should be noted that despite the deep analysis in the scientific literature on the role of e-
commerce in the world economy, the factors of e-business development in Kazakhstan have not enough 
been studied. Probably, this is due to the lack of any government regulation on the field of activities 
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related to the Internet in general and e-commerce business in particular. Currently, government agencies 
are beginning to understand the importance of moving major financial transactions to the field of online 
commerce, and therefore this area requires careful regulation by all authorities. These operations are, of 
course, related to the following areas: making online payments for services, banking financial transactions, 
buying and selling consumer goods, organizing private and public procurement, providing public online 
services, etc [2]. 

Electronic Commerce (e-commerce) as Internet trade is considered by Western economists, such as 
D. Amory I. Goldovsky. According to their point of view "e-Commerce refers to the sale of goods, in 
which at least the organization of demand for goods is carried out through the Internet." 

 L. S. Klimchenya defines e-Commerce as an integral part of e-business, and describes e-trading as a 
component of e-Commerce [3]. 

O. A. Kobelev considers e-Commerce as the main and very important part of e-Commerce, 
describing it as "business activity for carrying out commercial operations using electronic means of data 
exchange". 

At present, there is no common point of view among scientists on what areas of human activity 
should be included in the concept of "e-Commerce". As a rule, it is strongly associated with trading 
operations performed via the Internet. A broader approach assumes that "e-Commerce" refers to any 
transaction involving the transfer of ownership rights or the right to use goods and services made through 
the use of electronic means of communication. A special feature of transactions made via the Internet is 
the identity of the electronic signature and similar accounting documents on paper version [4]. 

E-Commerce is an integral part of the modern economy. The Internet offers customers more and 
more opportunities to purchase goods and services, and commercial organizations are increasing their 
presence in this network when carrying out business activities. 

According to the opinion of many analysts and experts, by 2020, the volume of e-Commerce in the 
traditional B2C segment in the world may amount to 3.2 trillion dollars, and the global B2B (e-Commerce 
between companies) market will account for 6.7 trillion dollars [5]. 

More than half of the global digital trade market is occupied by the United States and China. And the 
share of EU countries account for less than 1% of global purchases. Meanwhile, the global trend is that 
digital trade is growing faster than traditional trade. 

As of the beginning of 2019, the online trading market of the Republic of Kazakhstan was estimated 
at 287 billion tenge, the total growth for the year was 23.2%. 

The share of online trading from the total volume of trade was only 2.9%, which indicates a 
significant growth potential. The forecast for the overall global growth of the online trading market is 11% 
per year. At the same time, the potential of Kazakhstan is quite high, given the level of Internet 
penetration in Kazakhstan. According to World Bank, Ovum (World Cellular Information Service), 76.4% 
of the populations in Kazakhstan were Internet users in 2017. In this rating, Kazakhstan was in second 
place after the UK (94.8% of users), even ahead of the US (76.2%), Poland (76%) and Russia (76%). To 
the positive picture is added the growing number of connections via smart phones: at the end of 2018, 
there were 18.2 million of them, and by 2022, 25.6 million are forecasted. By this time, smart phones 
should take up 82% of the total number of mobile connections. As for the non — cash payments market, 
Kazakhstan ranks first in the world in terms of the growth rate of card payments-from 2013 to 2017, the 
weighted average growth was 20.5% per year. In absolute terms, both in terms of quantity and amount of 
money, the share of online payments increased more than twice on average in 2017 and 2018, according to 
the NBRK [6]. 

According to experts, the e-Commerce market in Kazakhstan may amount to 928 billion tenge in 
2022. That is, according to conservative estimates based on the global average growth, the increase will be 
6%. This is more than 1% of Kazakhstan's GDP. 

Let's start with the volume of transactions on the Internet for cards. In 2018, it amounted to                      
2.9 trillion tenge against 1.06 trillion a year earlier. As we can see, the year – on-year growth here is 
simply staggering without any exaggeration-it is almost threefold. By the way, by the end of December, 
online transactions account for more than 59% of all non-cash transactions. The dynamics here strongly 
correlates with the number of transactions on the Internet for cards. The average receipt for transactions on 
the Internet is also growing, although it is not at the same rate – since the beginning of the year, it is            
about 35%. 
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The main factors that have a positive impact on online trading in Kazakhstan are:  
 Growth in the number of Internet users. The Internet is becoming faster and more accessible, as the 

result KazNet's Internet audience is growing. 
 Growth in the number and variety of online stores. Online Commerce is looking for a new forms, 

new products, and a new geography of influence. 
 Growth in the number of payment cards. According to the national Bank of the Republic of 

Kazakhstan, as of February 1, 2011, the number of payment cards is 8.5 million, and the number of 
holders is 7.8 million, which is 10.2% and 8.7% higher than in 2009 [7]. 

  Improvement of the legal environment for internet trade. For example, Kazakhstan recently 
adopted a law on electronic money. Various institutions are being created to help developing the IT sector 
in Kazakhstan. 

 The lists of factors that are hindering the growth of online commerce are:  
 First of all, users ' distrust for this type of commercial operations, ignorance and unwillingness to 

use it 
 Geographical restrictions of existing online shops in Kazakhstan. Most online stores in Kazakhstan 

operate only in Almaty and Nur-Sultan. 
  Insufficient coordination of financial transaction mechanisms, and lack of understanding of such 

operations on the part of both the site administration and consumers. This factor is quite natural for a 
young market, and it should take some time to optimize all operations and processes in this market. 

According to the organization responsible for the development of KazNet (JSC "Kazcontent") the 
most popular purchase goals in Kazakhstan are the following:  

 Books (33%),  
 Audio/Video (31%), 
 Tickets (24%). 

 

 
 

Online shopping goals (%) 
 

Even despite the impressive amount of $ 240 million, Kazakhstan's e-Commerce market is still at the 
very beginning of development, and it is far from the indicators of countries with a developed IT sphere. 
The American e-Commerce market is estimated at about $ 150 billion, while in Russia this figure was 
about $5 billion. If we compare the level of Internet penetration (number of users) with the volume of the 
Internet Commerce market in Kazakhstan and developed countries, we can see the following figures: 
Kazakhstan is lagging behind in development of Internet Commerce from the Russian Federation more 
than 2 times (the size of the market on Internet-trade in Russia per user was about $100, and in 
Kazakhstan, about $42), and from the most developed economy and IT sector in the world (USA) lags 
almost 20 times (in the US, statistically 1-user Internet account for about $1 thousand Internet based trade) [8]. 
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E-Commerce has been developing rapidly in recent years, with an increasing number of electronic 
payment systems such as: Yandex Money, Web money, Qiwi. An increasing number of citizens use online 
payments instead of cash. There is already active agitation on the part of banks, encouraging them to make 
purchases using their electronic cards, offering various bonuses for this. Perhaps in the future, the need for 
cash payments will disappear altogether, and anyone will be able to purchase and pay for the goods and 
services they need using specialized web services, and money will only exist in electronic form [9]. 

Certainly, the opportunities for developing e-Commerce in Kazakhstan are far from being exhausted. 
Today, companies will not be able to compete fully if they do not use the Internet in their activities and e-
Commerce tools. Most companies in Kazakhstan understand this situation and they are actively 
developing this segment, despite the fact that the infrastructure component of e-Commerce is not as well 
developed in the country (mainly due to uneven settlement, low developed level road infrastructure, 
climate component and long distances). 
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ҚАЗАҚСТАНДА ЭЛЕКТРОНДЫҚ КОММЕРЦИЯНЫҢ  
ДАМУ ТЕНДЕНЦИЯЛАРЫ 

 
Аннотация. Ақпараттық технологиялардың қарқынды дамуы жəне Интернетті коммерциялық мақсатта 

белсенді пайдалану процесінде сауда жүйесінің өзгеруі жəне қайта құрылуы жүреді. Ақпараттық 
технологиялар мен Интернеттің белсенді дамуы бизнесті дамыту үшін түбегейлі жаңа орта қалыптастырады: 
жаңа нарықтардың қалыптасуы, жаңа тауарлар мен қызметтерге сұраныстың пайда болуы, түбегейлі жаңа 
ұсыныстар жасау. Ақпараттық технологияны кеңінен қолдану жаһанданумен қатар қазіргі экономиканың 
даму сипатын жəне жаңа жағдайда зерттеуді қажет ететін проблемаларды анықтайтын фактор болып 
табылады. Мұндай жаңа құбылыстарға электронды бизнестің, атап айтқанда электронды сауданың дамуы 
жатады. 

Интернет-дүкендер бүкіл əлемде толып жатыр. Алайда, дəстүрлі бөлшек сатып алу, дамыған елдердегі 
тұтынушылардың көпшілігінде өзін дəлелдегендіктен, электронды коммерция дамушы нарықтарда əлі де 
ерте даму сатысында, сондықтан оның дамуына қандай факторлар ықпал ететінін ашып көрсету қажет. 
Қазақстан Республикасында тұтынушылық тауарларды электронды сатудың қарқынды дамуы тауарлар мен 
қызметтердің кең спектрі бар интернет-дүкендер санының өскендігін көрсетеді. Бүгінгі таңда Қазақстан 
Республикасындағы электрондық коммерция - қарқынды дамып келе жатқан сатылым форматтарының бірі: 
Интернет пайдаланушыларының саны өсуде, сондай-ақ интернет-дүкендер клиенттерінің саны өсуде. 

Қазірдің өзінде электрондық коммерцияның Қазақстан экономикасына қосқан үлесі өте маңызды, 
сондықтан осы саланы реттеуде теңгерімді көзқарас қажет. Мақалада Қазақстандағы электрондық сауданың 
негізгі түрлері мен модельдері қарастырылған. Қазіргі кездегі экономиканың қалыптасу процестеріне əсер 
ететін негізгі факторлар анықталды жəне талданды, бұл үй шаруашылықтары, бизнес, банк жəне мемлекет 
сияқты агрегатталған шаруашылық жүргізуші субъектілерге сатып алу, сату жəне қызмет көрсету бойынша 
негізгі күнделікті операцияларды автоматтандыруға негізделген. 

Түйін сөздер: электрондық бизнес, электрондық коммерция, сауда, интернет-технологиялар. 
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ТЕНДЕНЦИИ РАЗВИТИЯ ЭЛЕКТРОННОЙ КОММЕРЦИИ В КАЗАХСТАНЕ 
 
Аннотация. В процессе бурного развития информационных технологий и активного использования 

сети Интернет в коммерческих целях происходит трансформация и преобразование системы 
торговли. Активное развитие информационных технологий и сети Интернет создают принципиально новые 
условия для развития бизнеса: формирование новых рынков, возникновение спроса на новые товары и 
услуги, создание принципиально новых предложений.  



ISSN 2224–5227                                                                                                                                    3. 2020 
 

 257 

Повсеместное использование информационных технологий, наряду с глобализацией является тем 
фактором, который определяет характер развития современной экономики и тех проблем, которые 
необходимо исследовать в новых условиях. К таким новым явлениям следует отнести развитие электронного 
бизнеса, в частности электронной коммерции.  

Интернет-магазины все чаще вытесняют в глобальном масштабе. Однако, несмотря на то, 
традиционные розничные покупки, поскольку что она хорошо зарекомендовала себя в развитых большое 
количество потребителей приняли его странах, электронная торговля все еще находится на ранней стадии 
развития на развивающихся рынках, поэтому необходимо раскрыть, какие факторы способствуют ее 
развитию. Бурное развитие электронных продаж товаров широкого потребления в Республике Казахстан 
свидетельствует об увеличении количества интернет-магазинов с широким ассортиментом товаров и услуг. 
Электронная коммерция в Республике Казахстан сегодня является одним из наиболее динамично 
развивающихся форматов продаж: растет число пользователей Интернета, а также количество клиентов 
интернет-магазина.  

Электронная коммерция как способ использования информационных технологий и Интернета, является 
стратегическим направлением для дальнейшего развития торговли. Для Казахстана это становится особенно 
важным в период членства во Всемирной торговой организации и Евразийском экономическом союзе в 
рамках развития информационного общества и цифровой экономики. 

Уже сегодня вклад электронной коммерции (e-commerce) в экономику Казахстана весьма значим, 
поэтому к регулированию этой сферы необходимо подходить взвешенно. В статье исследуются основные 
виды и модели электронной коммерции в Казахстане. Определяются и анализируются основные факторы, 
влияющие на процессы по формированию современной экономики, в большей степени базирующейся на 
автоматизации основных рутинных операций по покупке, продаже и оказанию услуг таким агрегированным 
экономическим субъектам, как домашнее хозяйство, бизнес, банковская сфера и государство.  

Ключевые слова: электронный бизнес, электронная коммерция, торговля, Интернет-технологии. 
 
 
Information about author:  
Amerkhanova A. B., Associate Professor of Management, L. N. Gumilyov Eurasian National University; 

amerkhanova080@gmail.com; https://orcid.org/0000-0003-0465-272X  
 

REFERENCES 
 
[1] Panzabekova A.Zh., Zhanbozova A.B., Zhumanazarov K.B. Electronic population involvement: modern challenges for 

Kazakhstan // Reports of the National Academy of Sciences of the Republic of Kazakhstan. 2020. N 12. P. 146-151. 
https://doi.org/10.32014/2020.2518-1483.19 

[2] Kaluga M.L. E-commerce: marketing networks and market infrastructure // OmSTU. M.: Economics, 2014. 328 p. 
[3] Forrester Research Agency Statistics [Electronic Resource] URL: www.forrester.com/report/ 
[4] Kobelev O.A. E-commerce: Textbook. allowance / Ed. prof. S.V. Piro-gov. 2nd ed., Revised. and add. M., 2003. 10 p. 
[5] Kovalev S., Kovalev V. Secrets of successful enterprises: business processes and organizational structure. M.: BITEK, 

2012. 498 p. 
[6] https://profit.kz/news/57102/Pochti-v-dva-raza-uvelichilsya-obem-rinka-elektronnoj-torgovli-v-Kazahstane/ 
[7] https://profit.kz/news/53280/Rinok-internet-torgovli-v-Kazahstane-previsil-260-mlrd-tenge/ 
[8] The official information resource of the Prime Minister of the Republic of Kazakhstan 

https://primeminister.kz/en/news/v-2019-godu-obem-pokupok-v-kazahstanskih-internet-magazinah-sostavil-422-mlrd-tenge 
[9] Stroganov V.V., Yurevich M.A. E-business: enterprises using computer networks in business processes // Information 

Society. 2006. N 2/3. P. 92-102. 

  



Reports of the National Academy of sciences of the Republic of Kazakhstan 
  

   264  

Publication Ethics and Publication Malpractice 
in the journals of the National Academy of Sciences of the Republic of Kazakhstan 

 
For information on Ethics in publishing and Ethical guidelines for journal publication 

see http://www.elsevier.com/publishingethics and http://www.elsevier.com/journal-authors/ethics. 
Submission of an article to the National Academy of Sciences of the Republic of Kazakhstan        

implies that the work described has not been published previously (except in the form of an abstract          
or as part of a published lecture or academic thesis or as an electronic preprint, see 
http://www.elsevier.com/postingpolicy), that it is not under consideration for publication elsewhere, that 
its publication is approved by all authors and tacitly or explicitly by the responsible authorities where the 
work was carried out, and that, if accepted, it will not be published elsewhere in the same form, in English 
or in any other language, including electronically without the written consent of the copyright-holder. In 
particular, translations into English of papers already published in another language are not accepted. 

No other forms of scientific misconduct are allowed, such as plagiarism, falsification, fraudulent data, 
incorrect interpretation of other works, incorrect citations, etc. The National Academy of Sciences of the 
Republic of Kazakhstan follows the Code of Conduct of the Committee on Publication Ethics (COPE), 
and follows the COPE Flowcharts for Resolving Cases of Suspected Misconduct 
(http://publicationethics.org/files/u2/New_Code.pdf). To verify originality, your article may be checked 
by the originality detection service Cross Check http://www.elsevier.com/editors/plagdetect. 

The authors are obliged to participate in peer review process and be ready to provide corrections, 
clarifications, retractions and apologies when needed. All authors of a paper should have significantly 
contributed to the research. 

The reviewers should provide objective judgments and should point out relevant published works 
which are not yet cited. Reviewed articles should be treated confidentially. The reviewers will be chosen 
in such a way that there is no conflict of interests with respect to the research, the authors and/or the 
research funders. 

The editors have complete responsibility and authority to reject or accept a paper, and they will only 
accept a paper when reasonably certain. They will preserve anonymity of reviewers and promote 
publication of corrections, clarifications, retractions and apologies when needed. The acceptance of a 
paper automatically implies the copyright transfer to the National Academy of sciences of the Republic of 
Kazakhstan. 

The Editorial Board of the National Academy of sciences of the Republic of Kazakhstan will monitor 
and safeguard publishing ethics. 

 
 

Правила оформления статьи для публикации в журнале смотреть на сайте: 
 

www:nauka-nanrk.kz 
 

ISSN 2518-1483 (Online), ISSN 2224-5227 (Print) 
 

http://reports-science.kz/index.php/en/archive 
 

Редакторы: М. С. Ахметова, Г. Б. Халидуллаева, Д. С. Аленов 
 

Верстка на компьютере А.Д. Абдрахимовой 
 

Подписано в печать 10.06.2020. 
Формат 60х881/8. Бумага офсетная. Печать – ризограф. 

16,5 п.л. Тираж 500. Заказ 3. 
 
 

Национальная академия наук РК 
050010, Алматы, ул. Шевченко, 28, т. 272-13-18, 272-13-19 


